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Survey Method

ONLINE SURVEY 8,022 ADULTS 8 COUNTRIES

The research was conducted online by The Harris Poll on behalf of Norton
LifeLock among 8,022 adults (aged 18+) in 8 countries. The survey was
conducted August 15 — September 1, 2022 in the United States
(n=1,000), the United Kingdom (n=1,005), Australia (n=1,005), New
Zealand (n=1,001), India (n=1,001), France (n=1,001), Germany
(n=1,004), and Japan (n=1,005).

Data are weighted where necessary to bring them in line with their actual
proportions in the population; India was weighted to the population of

those who are online. Weighted variables varied by country and included
one or more of the following: age, gender, race/ethnicity, region, UK Germany

education, marital status, internet usage, household size, household
income, size of place, and propensity to be online. A global postweight @
was applied to ensure equal weight of each country in the global total. us France el
Respondents for this survey were selected from among those who have

agreed to participate in our surveys. The sampling precision of Harris India

online polls is measured by using a Bayesian credible interval. For this

study, the sample data is accurate to within + 1.3 percentage points using

a 95% confidence level. This credible interval will be wider among
subsets of the surveyed population of interest.

All sample surveys and polls, whether or not they use probability Australia @
sampling, are subject to other multiple sources of error which are most

often not possible to quantify or estimate, including, but not limited to

coverage error, error associated with nonresponse, error associated with New Zealand @
question wording and response options, and post-survey weighting and

adjustments.
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Online Holiday Shopping

This year, consumers expect to do the majority of their
holiday shopping online, and for the most popular gifts to
be technology-based. This continued reliance on
technology and online transactions may create confusion
and some concerns about cybersecurity this holiday
season.
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Nearly All Consumers Who Are Planning to Shop During the
2022 Holiday Season Expect to Do So Online

Online Shopping Expectations For 2022 Holiday Season
Among those planning to shop during the 2022 holiday season

95%
EXPECT TO SHOP
ONLINE

93%

. Expect to do more than 50% of shopping online

Q Expect to do 50% or less of shopping online
GLOBAL TOTAL
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Consumers Expect That the Most Sought-After Gifts This
Holiday Season Will Be Technology Gifts

Most Sought After Gifts This Holiday Season

(Global Total)

Smartphones
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=
Gaming
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' Smart watches
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i1 Toys, books, or board games

34%
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Computers
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Smart home gym equipment
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2% Other, 17% Not sure
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Smartphones Are Predicted to Be the Most Sought-After Gifts
This Holiday Season in Most Countries, Though Less So in Japan

Most Sought After Gifts This Holiday Season
(Top 3 By Country)

€ () = o < P S
A <4y —
U.S.

Australia France Germany India Japan New Zealand U.K.
Legend:
B Smartph o B B (—— —— o
martphones =
[\ 42% 47% 64% 31% 38% 38%
ﬁ“ Gaming consoles
m
" Smart watches =6 ) — — —
& i =
N 0 0 0 0
;‘5 Toys, books, or board games 37% 95% 34% 35% 37%
Smart home devices
[\ = =0 = AN
= & [ ©
‘,\* Video or online games 36% 47% 17% 33% 34% 33%
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While Most Consumers Say They Are Confident That They Can
Shop Safely Online This Holiday Season, Less Than a Third
Feel Very Confident

Confidence In Shopping Safely Online This Holiday Season
(Global Total)
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30%
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1 VERY
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\ 1 “lI am not really sure of the best ways to shop safely
81 % . 52% ‘ online this holiday season”

VERY/SOMEWHAT TNl _-
CONFIDENT

42%

STRONGLY/SOMEWHAT
AGREE
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Despite Confidence, Many Are Unsure of the Best Ways to Shop
Online This Holiday Season, Particularly in France and India

Confidence Iln

Shopping Safely Very/somewhat confident they can
Online This Holiday shop safely online this holiday season
Season (By Country)

a Australia 85%

‘ ' France 7%

a Germany 82%

- India 88%
o Japan 57%

ﬁ New Zealand 85%
@

<y UK 870/0
£ s 89%
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Strongly/somewhat agree “l am not really sure of the
best ways to shop safely online this holiday season”
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RECESSION IMPACT

Concerned about the steadily increasing cost of living and
inflation, many consumers plan to buy fewer technology
gifts this holiday season compared to years past. Others
plan to take cost cutting measures, including clicking on
questionable links, which may put them at risk.
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2 in 5 Consumers Say That They Sometimes Spend More Than
They Can Afford on Technology Gifts During the Holiday Season

Agreement with Statement About Spending More Than
Can Afford on Tech Gifts During the Holiday Season

“l sometimes spend more than | can
afford on technology gifts (e.g.,
smartphone, TV, tablet, laptop, etc.)
during the holiday season”

GLOBAL TOTAL

% Strongly/Somewhat Agree
v norton
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Compared to Previous Years, 1 in 5 Adults Expect to Buy
Fewer Tech Gifts This Holiday Season, Largely Due to the

Rising Cost of Living

Expect To Buy More/Less/Same Amount Of Technology Gifts This Holiday Season

(Global Total)

@ LEss
(O MORE

(O sAME

(O NOTSURE

GLOBAL TOTAL

v horton

‘ 83%

YES

This is due to
concerns about
inflation/the rising
cost of living

ﬁﬁﬁ

[ [}
Among those who plan to buy less c 0 S T

technology gifts this holiday season
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French Consumers Most Likely to Express Concern about

Rising Cost of Living as They Consider Holiday Spending on
Tech Gifts

Expect To Buy More/Less/Same Amount Of Technology Gifts This Holiday Season
(By Country)

@ Less

(O MORE

(O sAME

() NOTSURE

Australia France Germany India Japan N. Zealand U.K. uU.sS.

Expect to buy less due to

concerns about inflation/the LA 95% 85% 84% 55% A 86% 84%
rising cost of living

% Yes
Among those who plan to buy less technology
gifts this holiday season
v horton
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The Majority of Consumers Would be Willing to Cut Costs in
Some Way This Holiday Season Due to Inflation and Living Costs

Steps Willing To Take To Help Cut Costs Due To Inflation/The Rising Cost Of Living

Willing to
(GIObaI TOtal) take at  cjicked on a
least one  questionable
I I action ik NET
0,

37% (0] Global Total  75%  15%

Willing to take at
30% least one of these @ Australia 74%  13%

actions
25% ‘ ' France 82% 9%

22%
20% Germany 74% 9%
17%
0,
15% India 91% 52%
10%
8% ® Jzpan a1% 3%
ﬁ New Zealand  77% 8%
O
| | | | | ok 80%  13%
Dedicate more time  Cut back on Cut back on Seek out Buyolder Bringadamagedor  Clickona Clickon a Not likely to
toresearchingand  technology  technology use recommissioned models of  broken device to a questionablelink questionable do anything

comparing the best  purchases to be mindful or refurbished connected  repair shop, rather  offering good link offering % us 77% 15%

deals for technology of my energy connected devices  devices to than upgradeor  deals ontech  you a reduced

purchases online bill to save money save money buy a new device products energy bill

J norton Copyright © 2022 NortonLifeLock Inc. All rights reserved. 14



@ norton

RISK
TOLERANCE

Adults may have a higher risk tolerance when shopping
online during the holiday season — many are willing to risk
their personal information as well as online or even physical
safety for the sake of posting on social media or obtaining a
high demand gift.
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Almost 1 in 3 Consumers Say That They Tend to Take More
Risks When Online Shopping During the Holiday Season Than
Other Times of the Year

Agreement with Statement About Online Shopping

Risk Taking During the Holiday Season

“l tend to take more risks (e.g., buy from an
unknown seller, click on online ads, etc.)
when online shopping during the holiday
season than other times of the year”

% Strongly/Somewhat Agree

v horton

32%

GLOBAL

27%

ﬁ

Australia

44%

France

21%

Germany

60%
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Nearly a Third of Adults Say That They Have Made a Holiday
Season Purchase by Clicking on a Questionable Ad on
Social Media

Made A Holiday Season Purchase By Clicking On A Questionable Ad On Social Media

GLOBAL TOTAL

J norton CCCCC ight © 2022 NortonlLifeLock Inc . All rights reserved . 17



2 in 5 Admit to Risking Their Personal Information or Privacy
During the Holiday Season — Typically, by Posting a Picture of
Their Travel Destination or Tagging Their Location on Social Media

Actions Taken Specifically During The Holiday Season

(Global Total) Have Done Any Of These Actions

59% @ Australia 42%
‘ . France 41%
| |
| |
4 1 0/ a Germany 28%
Have done any of these India 85%
225
& 0 ® Japan 16%
18% 17%
14% .
12% a New Zealand 38%
A
=13 UK 36%
Post a picture of my Tag my current Post a picture of an Reveal my travel Post a picture showing | have not done
travel destination(s) location on social expensive gift | plans on social my plane/train/or bus any of these % us 41%
media received media ticket without removing specifically during -

any personal information holiday season
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Over Half of Consumers Admit That They Are Willing to Go Above
and Beyond to Get a High Demand Gift or Toy During the Holiday
Season, Mainly by Spending Additional Time Searching for It

Actions Willing to Take To Get A High Demand Gift 0 Share  Purchase from
(GlObal TOtal) 44% Personal a questionable
Information source

GLOBAL 17% 13%

|
|
%
0,
31% 5 6 0 Australia 17% 12%

Are willing to do any

of these actions France 17% 9%
17% Germany 15% 7%
15% 13% 13%
(1] (1] 0,
12% 11% India 42% 38%
8%
5% ) Japan 5% 1%
1%
ﬁ ;l:;\lland 13% 7%
Spend more Share Spend at least Buy Purchase Meet in- Clickona Buyfrom a Goonto Other | would not be
than 3 hours  personal $50 over knock-off/ from a person to social media stranger the "dark willing to do a
searching information market value counterfeit questionable receive the advertiseme via social web" anything to get <y UK 14% 14%
online for the gift source gift | bought nt or email media a high demand
from claiming to gift or toy over a2 o
someone | sell the gift the holiday = US 17% 14%
met online season
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CYBERSECURITY
CONCERNS

Consumers express cybersecurity concerns when shopping
online during the holidays, likely because many have, at
some point, fallen victim to a scam when shopping online
during the holidays - a slip up that has cost victims
hundreds of dollars, on average.

20
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At Least Half of Consumers Are Concerned About Security
When Shopping Online During the Holiday Season

Concern About Each When Shopping Online During The Holiday Season
(Global Total)

My personal details (e.g., address, credit
card, email, etc.) being compromised

Being the victim of a cybercrime

Being scammed by a third-party retailer

A device | buy as a gift for someone
being digitally unsafe (e.g., not secure,
prone to hacking, etc.)

Unintentionally receiving a counterfeit
version of a gift

A device | receive as a gift from someone
being hacked

My holiday travel arrangements or
accommodations being ruined by a
scammer

Buying or receiving a refurbished device
as a gift

% Very/Somewhat Concerned
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Security Concerns Around Holiday Shopping Appear
Particularly High in India and France and Consistently Lower in

Germany

Concern When A device | buy as a gift for
Shopping Online My personal details (e.g someone being digitally unsafe
During The Holiday _ 4 ess. credit card. email Being the victim of a Being scammed by a third- (e.g., not secure, prone to
Season (1 of 2) etc.) be,ing compro,mised ’ cybercrime party retailer hacking, etc.)

(By Country)

@ Australia 76% @ @

‘ ' France 76% @

a Germany 53%

India 78% @ @
Japan 68% @ @

New Zealand 75% @ @

UK 74% @ @

% Very/Somewhat Concerned

Ala & ‘
* @© o ¢

(b
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Security Concerns Around Holiday Shopping Appear
Particularly High in India and France and Consistently Lower in
Germany

Concern When

Shopping Online Unintentionally receiving a A device | receive as a gift My holiday travel arrangements Buying or receiving a
During The Holiday counterfeit version of a gift from someone being hacked or accommodations being refurbished device as a gift
Season (2 of 2) ruined by a scammer

(By Country)

a Australia @ 51%
‘ ’ France 65%
a Germany @ 35%

India 73% @

¢

38%

Japan

&)
&
@ &
@ &
&) @

us 49% 45%

UK 48%

aAla
iV

(b

% Very/Somewhat Concerned
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Most Consumers are Likely to Take Various Actions to Protect
Themselves Against Cybercrime When Shopping Online

During the Holiday Season

Likelihood To Take Action To Help Protect Against Potential

Cybercrimes
(Global Total)

Abandon a purchase after noticing the website is
not authentic

84% Uiy

55% 29% 16%

Look at the ratings for an online seller before
making a purchase

LIKELY
e

45% 37% 17%

Not making online purchases when using public
or unsecured Wi-Fi 76%, VERysovERWAT

449, 31% 24%

v horton

83% VERY/SOMEHWAT

@ VERYLKELY (O SOMEWHATLIKELY

LIKELY

Check a retailer's social media presence to

determine if they are authentic 719, VERVSOMEHMWAT

LIKELY
I

32% 39% 29%

Make the final purchase at a physical store
instead of purchasing online 790/, VERVISOMEHIAT

LIKELY
I

31% 41% 28%

Check the digital security or safety record of a
device before purchasing it 730/, VERVSOMEHNAT

30% 42% 27%
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Those in Japan Are the Least Likely to Abandon a Purchase on
an Unauthentic Website or Look at Ratings Before Purchasing
to Protect Against Potential Cybercrimes

Likelihood To Do To
Help Protect

Against _Potential Abandon a purchase after noticing Look at the ratings for an online Not making online purchases when
Cybercrimes (1 0of 2)  the website is not authentic seller before making a purchase using public or unsecured Wi-Fi
(By Country)

a Australia 91%

‘ ' France 86% @
a Germany 87% @
< India 7% @
o Japan 69% @
ﬁ New Zealand 88% @

: E UK 90% @
£ s 86% @

% Very/Somewhat Likely
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Adults in Germany are the Least Likely To Make a Final
Purchase at a Physical Store Instead of Online to Protect
Against Potential Cybercrimes

Likelihood To Do To
Help Protect

Against Potential Check a retailer's social media presence Make the final purchase at a physical Check the digital security or safety
Cybercrimes (2 of 2) to determine if they are authentic store instead of purchasing online record of a device before purchasing it
(By Country)

a Australia @ @

‘ ' France @

a Germany

India
Japan @ @

New Zealand @

o ¢

K L3
& UK
e | @

% Very/Somewhat Likely

J norton Copyright © 2022 NortonLifeLock Inc. All rights reserved. 26



These Security Concerns Are Rooted in Experience for Some —
Nearly 1 in 3 Report That They Have Fallen Victim to a Scam
When Shopping Online During the Holiday Season

Have Been Targeted By A Scam When Scams Fallen Victim To
Shopping Online For The Holidays (Global Total)
(Global Total)

13% 13% 3ZOA) |

10% Have fallen victim to
any of these scams

8% 8%
7%
5%
4%
HAVE BEEN
TARGETED
Online Phishing Postal Overpayment Gift card Charity Travel- Pet scam
shopping scam delivery /refund scam scam scam related
scam scam booking scam

GLOBAL TOTAL
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Consumers in Japan Are the Least Likely to Report That They
Have Fallen Victim to an online Scam During the Holiday Season

Have Been Targeted By A Scam When Fallen Victim To Any Scam
Shopping Online For The Holidays (By Country)
(By Country)
62%
a Australia —— 20%
‘ ' France — 18%
[ Germany — 10%
35% 36%
% India —— 40% 340/0 °
® Japan - 3% 23%
’ New Zealand %
a ew Zealan 20% 13%
a4 . P ‘ > 44 &
X UK — 18% '% () < —
% us — 25%
Australia France Germany India Japan New Zealand U.K. uU.S.
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Globally, Holiday Season Scam Victims Say That the Scam(s)
Primarily Occurred via Email or on Social Media

Third Party
Website

v

Method Of Scam

Among those who fell victim to a scam during the holiday season

(Global Total)
Te
(e]o}

Social Media
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Most Common Locations of Online Scams Vary by Country

Method Of Scam

Among those who fell victim to a scam during the holiday season

(Top 3 By Country)
@ ()

Australia France
Legend:
> Email 0] >R
49% 48%
egg Social Media
£
32% 40%

= 3rd Party Website

E@ Phone Call

23%

v horton
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16%

aAl'a
v
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New Zealand

39%

m

GE
33% 31%
6
23% 29,
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These Holiday Season Scams Have Had Significant Financial

Repercussions for Victims

Proportion Who’ve Lost Money

GLOBAL
@ Australia
‘. France
a Germany

India

Japan

New Zealand

® o ¢

A N4

UK

aAla

[},

us

A\
3
o
&
o)
=)

83%

78%

84%

87%

95%

52%

76%

80%

86%

Average Amount Lost Due To A Holiday Season Scam
Among those who fell victim to a scam during the holiday season

AVG

Amount
Lost

386
usD

Germany

¢

©

France

566
AUD

©
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CONNECTED ESCAPISM &
MENTAL HEALTH

Most adults plan to take action to protect their mental health
this holiday season, which for some includes modifications
to their online behaviors. Still, spending time online offers
an escape for many consumers during the holiday season.
In fact, close to half say that spending time online has a
positive impact on their mental health and their mental
health would suffer if they couldn’t access their connected
devices.
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One in 4 Consumers Expect to Spend More Time Online During
the Upcoming Holiday Season Compared to the Amount They

Typically Do

Expected Amount Of Time Will Spend Online During Upcoming Holiday Season

O More time online compared to typical

O No more or less

GLOBAL TOTAL . Less time online compared to typical
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Among Those That Expect to Spend More Time Online During
the Holidays, Most Say That the Extra Time Will Be Spent
Shopping Online — Except in Japan

Areas Expected To Spend More Time Online
Among those who expect to spend more time online during holiday season

Shopping Online Social Media Streaming TV/Movies Online Gaming

GLOBAL TOTAL 73% @ @ 35%
Australia 69% @ @ 33%
France 71% 48% 26%
Germany 70% @ @ 34%
India 83% @ 45%

%

® Japan 43% @ 43%
ﬁ New Zealand 64% @ 20%

* UK 77% @ 24%

% us 80% @ 44% 37%
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Many Consumers Are Planning to Spend Time Online As A Way

to Manage Their Mental Health During the Upcoming Holiday

Season

Steps Plan To Take To Manage Mental Health During Upcoming Holiday Season

I(GIobaI Total)

47%
37%
Spend time Read books
outdoors
v horton

76%

Plan to take one of these actions

Reconnect with
friends/family
using social

22% 21%
Play video Consume
games more positive
social media
content

61%

Plan to modify online behavior

16%

Mute or unfollow

certain individuals

or influencers on
social media

15%

Disconnect
from social
media
altogether

14%

Mute or unfollow
online news

24%

| don't plan
to do
anything

Plan to Modify Online

Behavior (NET)

GLOBAL

Australia

France

Germany

India

Japan

New Zealand

© o ¢

A N4

UK

Ala

1,

us
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Over Half of Adults Globally Agree That Spending Time Online
Helps Them Feel More Connected During the Holiday Season

Agreement with Statements About Time Online and Mental Well-Being
(Global Total)

_____
- =~

~ -
S _—_——-—

Spending time online via my
connected device(s) helps
me feel more connected
during the holiday season.

My mental well-being would
suffer if | could not access
my connected device(s)
during the holiday season.

| would turn down a vacation or trip
with my family if | wouldn’'t be able to
access the internet on my connected
device(s) while on the trip.

% Strongly/Somewhat Agree
v norton
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Adults in India, the U.S., and Australia Appear Most Reliant on
Connected Devices for Their Mental Well-Being

Agreement with

S.tatemer!ts About Spending time online via my connected My mental well-being would suffer if | could | would turn down a vacation or trip with my
Time Online an_d device(s) helps me feel more connected not access my connected device(s) during family if | wouldn't be able to access the
Mental Well-Being during the holiday season. the holiday season. internet on my connected device(s) while
(By Country) on the trip.

a Australia 59% @ @
() France 51% @ @
a Germany 41% @ @
India 78% @
Japan 32% @ @
New Zealand 57% @ @
UK 56% @ 28%
US 59% @

% Strongly/Somewhat Agree

Ala @ ‘
* © o ¢

[l

J norton Copyright © 2022 NortonLifeLock Inc. All rights reserved. 37



More Than 2 in § Consumers Use Connected Devices or Video
Games as a Mental Wellness Break or Escape From Their
Family or Friends During the Holiday Season

Agreement with Statements About Online Escapism
(Global Total)

_____
- =~

S~ _—_— -

| often use my connected device(s) as a

| often play video games as a mental
mental wellness break, as a form of wellness break or escape from my
escape from my family or friends, during family or friends during the holiday
the holiday season. season.

% Strongly/Somewhat Agree
v norton
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Connected Device and Video Game Usage as a Mental Wellness
Break or Escape is Highest in India, the U.S., and Australia

Agreement with
Statements About Online
Escapism

(By Country)

| often use my connected
device(s) as a mental
wellness break, as a form of
escape from my family or
friends, during the holiday
season.

| often play video games as
a mental wellness break or
escape from my family or
friends during the holiday
season.

% Strongly/Somewhat Agree

v horton

& () — <

Australia France Germany India
73%
56%
41%
31%
70%
46%

40%

. . 5

Japan

24%

21%

c aAla
S/ [\

New Zealand
49% 49%
42%
33%
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Despite These Benefits, Consumers Plan to Scale Back on the
Amount of Time Spent Online to Improve Their Well-Being in the
New Year

Agreement with Statement About Time Online in the New Year

In the new year, | plan to
cut back on the amount of
time | spend online in order

0,
to improve my well-being. 76%
Q @ () , ap &
' <> =
56% a
53% 529 ° — . 52% 54%
Py 50%
45%
38%
GLOBAL Australia France Germany India Japan New Zealand U.K. u.S.

% Strongly/Somewhat Agree
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Demographics
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2022 Global Demographics

Gen Z (18-26)  Millennials (27-40)  Gen X (41-55) Boomers (56-75) Seniors (76+)

32%

0,
25% 24%

16%

4%
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